
 
 

AMERICAN VOTERS “CONFIDENT” OBAMA WILL BRING ABOUT  
“REAL CHANGE” 

 
Voters Split on Top Priority for President-Elect and New Congress 

 
One Week After Historic Election, Voters Want Obama to Lead a Bipartisan Approach, 

Build a Cabinet That Is Equally Democratic and Republican 
 

 
New York, November 11, 2008 – One week after his historic election as President of the 
United States, The Diageo/Hotline Poll of 800 registered voters conducted by FD from 
November 6-9, 2008, finds that 66% of voters say they are “confident” that Barack Obama will 
bring real change to Washington, D.C.   
 
Top Priority for New President & New Congress 
 
Overall, voters are fairly evenly split when it comes to the top domestic priorities they would 
like to see a new administration and a new Congress pursue. There is equal support for a 
plan to make America energy independent (24%), a plan to oversee and regulate financial 
markets (22%), and a plan for a middle class tax cut (21%). 
 
 

TOP PRIORITY FOR OBAMA & NEW CONGRESS 
Among All Voters, n=800 

ENERGY INDEPENDENCE 24% 

FINANCIAL MARKET REGULATION 22% 

MIDDLE CLASS TAX CUT 21% 

NATIONAL HEALTH CARE 15% 

INFRASTRUCTURE 8% 
 
 
The Poll finds that, among Democratic voters, priorities for the next administration and next 
Congress are somewhat different.  Specifically, a tax cut tops the list of priorities (29%), 
followed by financial market regulation (22%) and a national health care plan (19%). 
 
 

TOP PRIORITY FOR OBAMA & NEW CONGRESS 
Among Democratic Voters, n=310 

MIDDLE CLASS TAX CUT 29% 

FINANCIAL MARKET REGULATION 22% 

NATIONAL HEALTH CARE 19% 

ENERGY INDEPENDENCE 13% 

INFRASTRUCTURE 10% 
 
 
 



 
Leadership Style 
 
The Poll finds that voters are extremely eager to see bipartisanship both in the approach and 
the make-up of the incoming administration.   
 
By a large 25-point margin, voters would rather see Obama compromise and cooperate with 
the Republicans (58%) than see him pursue his agenda with few changes and potentially 
engage in conflict with Republicans (33%). 
 
Likewise, 61% of voters say they want to see Obama’s cabinet and close advisors reflect an 
equal composition of Democrats and Republicans.  Only 24% said he should surround 
himself mostly with Democrats and only 6% said he should surround himself only with 
Democrats. 
 
“President-elect Obama ends this campaign with very high approval ratings but also very high 
expectations that he’ll be able to translate his campaign themes of bipartisanship and 
‘change’ into action,” commented Amy Walter, Editor-in-Chief of The Hotline. 

 
Images of Key Figures 
 
The Poll finds that Barack Obama is now perceived favorably by 65% of voters, and John 
McCain is perceived favorably by 58% of voters. 
 
Speaker of the House Nancy Pelosi is perceived favorably by 31% of voters and is perceived 
unfavorably by 40% of voters.  Meanwhile, 26% of voters could not rate her either way. 
 
Senate Majority Leader Harry Reid is perceived favorably by 12% of voters, perceived 
unfavorably by 22% of voters and 62% of voters could not rate him either way. 
 
 
 
To obtain complete Poll results, please see www.diageohotlinepoll.com.  
 
To schedule an interview with Ed Reilly, contact Smriti Sateesh at (212) 850-5749 or 
Smriti.Sateesh@fd.com. 

Methodology: The Diageo/Hotline Poll was conducted by telephone from November 6-9, 
2008, among a random, representative sample of 800 registered voters, age 18 and older 
(margin of error +/- 3.5%). 

About Diageo: Diageo (Dee-AH-Gee-O) is the world's leading premium drinks business with 
an outstanding collection of beverage alcohol brands across spirits, wines, and beer 
categories. These brands include Johnnie Walker, Guinness, Smirnoff, J&B, Baileys, Cuervo, 
Tanqueray, Captain Morgan, Crown Royal, Beaulieu Vineyard and Sterling Vineyards wines. 
Diageo is a global company, trading in more than 200 countries around the world. The 
company is listed on both the New York Stock Exchange (DEO) and the London Stock 
Exchange (DGE). Celebrating life, every day, everywhere, responsibly. For more information 
about Diageo, its people, brands, and performance, visit us at www.diageo.com. 
 
About The Hotline & National Journal Group: The Hotline is National Journal's daily 
briefing on politics. National Journal Group Inc. is a leading publisher of magazines, 
newsletters, books and directories for people who have a professional interest in politics, 
policy and government. Based in Washington, D.C., National Journal Group Inc. is committed 
to providing publications and services that are non-partisan, reliable and of the highest quality. 
www.nationaljournal.com. 
 



 
About FD: One of the most highly regarded consultancies in the communications industry, 
FD employs more than 750 staff and advises more than 1000 clients worldwide through its 
hub offices in London and New York, as well as its network of wholly-owned offices in Bahrain, 
Beijing, Bogota, Boston, Brussels, Cape Town, Chicago, Dubai, Dublin, Frankfurt, Hong Kong, 
Johannesburg, Los Angeles, Manchester, Melbourne, Moscow, Panama City, Paris, San 
Francisco, Shanghai, Sydney and Washington, DC. With a 20 year history of advising clients 
in both the private and public sectors, FD’s services include financial public relations, capital 
markets communications, public affairs, crisis and issues management and corporate, 
business-to-business and business-to-consumer communications. FD is also a market leader 
in M&A advisory work. FD is structured around specialist sector teams operating on an 
international basis, covering consumer industries, financial services, basic industries, 
business services, life sciences & healthcare, media, real estate, technology and 
telecommunications. FD is a division of FTI Consulting Inc. (NYSE: FCN), the global business 
advisory firm. For more information, please visit www.fd.com. 
 
About FTI Consulting: FTI Consulting, Inc. is a global business advisory firm dedicated to 
helping organizations protect and enhance enterprise value in an increasingly complex legal, 
regulatory and economic environment. With more than 3,000 professionals located in most 
major business centers in the world, we work closely with clients every day to anticipate, 
illuminate, and overcome complex business challenges in areas such as investigations, 
litigation, mergers and acquisitions, regulatory issues, reputation management and 
restructuring. www.fticonsulting.com. 
 


